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The all-new 2017 Mazda CX-5 has been rated as one of the safest family cars.

Euro NCAP, the independent organisation that assesses the safety of new cars in Europe, 
has awarded the all-new Mazda CX-5 a maximum safety rating of five stars.

The verdict was delivered following rigorous crash testing and evaluation of 
sophisticated driver assistance systems that are standard equipment on the new model. 
On sale now across Europe, the all-new Mazda CX-5 achieved outstanding scores for the 
protection of adults, children and pedestrians.

On the other hand, five current Mazda models (U.S. Specifications) tested by the U.S. 
Insurance Institute for Highway Safety (IIHS), including the all-new Mazda CX-5, have 
been awarded the non-profit organization’s highest safety rating: Top Safety Pick+.

IIHS evaluates crashworthiness with five tests: moderate and small overlap frontal 
crashes, a side crash, a roof strength test and a head restraint and seat test that 
simulates a rear impact. In addition, headlight performance and frontal crash prevention 
by means of auto-braking and forward collision warning systems are evaluated.

Mazda models tested for 2017 were the Mazda CX-9, Mazda CX-3, Mazda3, Mazda6 and 
most recently, the all-new Mazda CX-5. Each received the Institute’s highest Top Safety 
Pick+ rating when equipped with optional front crash prevention and adaptive LED 
headlights, features that are part of Mazda’s advanced and innovative i-ACTIVSENSE 
driver-supporting safety technology.

According to IIHS, Mazda is the only automaker out of 16 OEMs to receive Top Safety 
Pick+ ratings for all current models tested so far this year. The results were possible 
because all models performed well in the newly added headlight performance category, 
as well as existing crashworthiness evaluation categories.

The SKYACTIV-Body, part of the SKYACTIV TECHNOLOGY range, is lightweight for fun 
driving, yet provides excellent collision safety performance, as IIHS test results show.

Mazda Motor Corporation has set another record in the first half of the 2017-18 fiscal year 
with global sales of 783,000 vehicles. That represents a slight increase compared to the 
previous year and is the third consecutive best-ever result in a row. Strong demand 
around the world for the new-generation Mazda CX-5, a compact SUV rolled out over the 
course of the year, underpinned Mazda’s turnover.

The company achieved the strongest growth in China, where sales were up 12% 
year-on-year between 1 April and 30 September to 149,000 units – also a first-half record 
– followed by Japan, which recorded a 4% rise to 96,000 vehicles. In Europe, Mazda sold 
119,000 vehicles. Global revenue during the period swelled by 7% to ¥1.66 trillion (€13.1 
billion), while net income increased 13% to ¥63.3 billion (€502 million). The operating 
profit came in at ¥76.5 billion (€607 million).

Beyond the CX-5, Mazda has recently revealed a number of highlights to help secure 
future growth. These include the SKYACTIV-X, which is destined to be the world’s first 
commercially available petrol engine with compression ignition. Meanwhile, the Mazda 
KAI CONCEPT and Mazda VISION COUPE displayed at the Tokyo Motor Show pointed the 
direction for next-generation vehicle designs.

Looking ahead, the carmaker confirmed its forecast for the fiscal year ending on 31 
March 2018, updating its exchange rate assumptions to reflect a more favourable market. 
Mazda pegs full-year net income at ¥100 billion (€787 million) with an operating profit of 
¥150 billion (€1.18 billion) on revenue of ¥3.35 trillion (€26.4 billion) – in all cases more 
than the previous year. The company expects to sell 1.6 million vehicles worldwide, aiming 
for a third-straight record year bolstered by the popularity of its CX-series SUVs. It plans 
a second-half dividend of ¥20 per share, bringing the fiscal year total to ¥35.

* Source: Mazda Motor Corporation’s Consolidated Financial Results For the First Half of the Fiscal Year Ending 
March 31, 2018 (For the Six Months Ended September 30, 2017); euro figures were calculated at €1 = ¥126 for the 
first half and ¥127 for the full-year forecasts

Mazda CX-5 receives Euro NCAP 5-Star Rating
& IIHS Top Safety Pick+ Rating

Mazda Headquarters in Hiroshima, Japan

Mazda’s global sales continue to grow

SKYACTIV-X, the world’s first 
commercial compression-ignition 
petrol engine, has won the 
Quattroruote Global Tech Award for 
the most significant technological 
innovation of the year at the event 
in Milan, Italy.

At the 2018 Brussels Motor Show, 
SKYACTIV-X received the FuturAuto 
2018 Trophy for Automotive 
Innovation, chosen by the 
Association of Belgian Motoring 
and Mobility Journalists (UJBAM).

Find out more of the revolutionary 
SKYACTIV-X on page 28.

SKYACTIV-X
Double Win
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Mazda CX-8. Mazda's first new-generation model in Japan to feature three rows of seating is 
scheduled to go on sale before the end of 2017.

Mazda CX-8 will serve as the flagship of the brand's SUV lineup in Japan. It's a new kind of crossover 
SUV for people who both appreciate quality and need to seat more than five. It has the looks, 
performance and high-end feel customers expect from a Mazda, yet even adults can sit comfortably in 
the third row.

Mazda designers worked to add a new dimension of maturity to the KODO-Soul of Motion design 
theme, aiming for an enduring edgy look that will continue to excite customers for many years to 
come. As the flagship SUV in the Japanese market, the focus was on creating a look of class and 
quality, and every interior part was chosen in careful consideration of color and material.

Aiming to become a brand with which customers feel a strong emotional connection, Mazda will 
continue advancing its lineup to offer all customers both driving pleasure and outstanding 
environmental and safety performance.

All-new Mazda CX-8

Having previously adapted its KODO design 
concept to everyday objects, Mazda has once 
again highlighted its beauty through 
subtraction philosophy in the world of 
perfume. Together with cosmetics giant 
Shiseido, Mazda launched SOUL of MOTION, 
a unisex scent that truly captures the 
essence of KODO design as both objet d’art 
and olfactory icon.

Following a tour of Mazda’s creative 
headquarters and a presentation on KODO 
design from Mazda’s Managing Executive 
Officer in charge of Design and Brand Style, 
Ikuo Maeda, the Shiseido team developed a 
deep understanding of how to best represent 
KODO in both form and fragrance. Notes of 
lime and blackcurrant were used to express 
the visual properties of KODO, while woody, 
leather, and rose notes were introduced to 
celebrate the attitudinal element of Mazda’s 
design philosophy.

As for the KODO-inspired bottle, the striking 
silhouette received international recognition 
after winning a gold iF Design Award this 
year. The competition judges noted the 
impressive nature of an automotive design 
philosophy that could be so easily translated 
into a scent. SOUL of MOTION perfume is 
available now in Japan.

Mazda
Soul Of Motion
Perfume

The Mazda Vision Coupe was named the “Most Beautiful 
Concept Car of the Year” on January 30, at the 33rd 
Festival Automobile International held in Paris, France.

The award celebrates the freshest, most creative and most 
beautiful concept cars, as chosen by a jury of prominent 
designers working in fashion, architecture and other 
industries. Mazda RX-Vision won the same honor in 2016, 
making this a double win for the two concept models that 
will guide the design of the next generation of Mazda cars. 
Turn to page 20 for more on Vision Coupe.

Mazda’s Vision Coupe
Named ‘Most Beautiful
Concept Car Of The Year’

MAZDA NEWS
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Two out of three European drivers want to be able to drive even if self-driving cars become commonplace, according to a major new piece 
of research launched by Mazda recently.

The Ipsos research – which was commissioned as part of Mazda’s Drive Together campaign designed to celebrate the joy of driving – 
polled 11,008 people across key European markets and revealed that an average of 66% of drivers wanted to remain behind the wheel 
even if self-driving cars become widely available; the figure is as high as 71% in the UK, Germany, Austria and Poland and only in Italy 
does it dip below 60% (59%).

Coupled with this, the study also found that only 33% of drivers “welcome the advent of self-driving cars” with the number dropping 
as low as 25% in France and the Netherlands and reaching only 29% in the UK. Interestingly, there is virtually no evidence of greater 
support for self-driving cars in younger age groups across Europe – in fact, 18-24 year olds (33%) were no more likely to welcome 
self-driving cars than 25-34 year olds (36%) and 35-44 year olds (34%).

The research also reveals a significant emotional connection between car and driver as demonstrated by the following statistics: An 
average of 69% of drivers “hope that future generations will continue to have the option to drive cars” – the figure is as high as 74% 
in Poland and 70% or higher in the UK, Germany, France and Sweden. In addition, 36% of those who enjoy driving see their car and the 
act of driving as an “extension of my personality” with the number rising to 56% in Poland and 46% in Italy. And 34% agree driving is 
in danger of becoming a “forgotten pleasure” – in France, Italy and Poland the figure is 40% or higher.

Mazda Motor Europe’s President and CEO Jeff Guyton said: “As a brand we simply love driving and this research demonstrates very 
clearly that a huge number of European drivers agree with us – of course, there is a role for self-driving cars but for us, and for many 
others it seems, there really is nothing quite like the physical pleasure of driving. 

“This is why at Mazda we believe in putting the driver at the heart of everything we do and it’s why our current Drive Together campaign 
focuses on the bond between car and driver. We call this Jinba Ittai which is the Japanese phrase used to describe the perfect harmony 
between the mounted archer and his horse. It is this human-centric philosophy that underpins our business and helps us create cars 
that bring the driver and their car closer together.

“If you look at the car industry in general, we believe that many manufacturers are taking a lot of the pure driving pleasure away from 
drivers. At Mazda we are fighting against this and it’s clear from the research that there is still a huge percentage of drivers who just 
want to be behind the wheel. In a world that questions the act of driving and devalues the role of the car and the role of the driver 
through technological changes, we will continue to challenge convention for the love of driving.” 

Further findings from the research show that 54% of Europeans have been for a drive “just for fun” – in Sweden it’s as high as 73% and 
the UK, Netherlands, Poland and Austria all top 60%; an average of 53% say “driving is about more than simply getting from A to B”, 
climbing to 66% in Poland, whilst 55% think driving with family and/or friends can be a “special experience” with the figure higher than 
60% in Spain, Italy, Sweden and Poland.

Two-thirds of European drivers
still want to be able to drive even if
self-driving cars become commonplace

* Technical note: Data from the consumer research conducted by Ipsos MORI is based on a survey conducted among 11,008 adults across 11 European markets, with at least 
1,000 interviews in each market. All interviews were conducted between 7th – 22nd September 2017. The consumer survey data is weighted to the known population 
proportions of each country‘s adults by age, gender, and home region.

MAZDA NEWS
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Mazda has the most fuel-efficient model line-up on U.S. roads for the fifth 
consecutive year, according to the annual Light Duty Fuel Economy Trends report* 
published last week by that country’s Environmental Protection Agency (EPA).

The average manufacturer adjusted fuel economy of Mazda models sold in the U.S. 
during the 2016 model year was 29.6 miles per gallon (7.9l/100km) for the combined 
cycle, a 0.4mpg improvement over the previous year. At 301g/mi (187g/km), Mazda 
also recorded the lowest average CO2 emissions of any carmaker. The overall U.S. 
market averages were 24.7mpg (9.5/100km) and 359g/mi (223g/km) CO2. The EPA 
uses its adjusted figures, which are considered to closely reflect real-world values, 
for each vehicle sold during the model year and calculates the averages based on 
sales volumes.

Deployed throughout Mazda’s model line-up, the SKYACTIV Technology range of 
lightweight engines, transmissions, chassis and car bodies has been a key factor to 
the company leading the EPA’s list for the last five years. This achievement reflects 
in particular the carmaker’s efforts to optimise internal combustion in the name of 
real-world performance and fuel economy.

Mazda Motorsports has begun a new era 
with the creation of Mazda Team Joest, 
which will be the factory Mazda Prototype 
race team competing in the North 
American IMSA WeatherTech SportsCar 
Championship under Daytona Prototype 
international rules.

Created in 1978 by then-factory Porsche 
driver Reinhold Joest, Joest Racing is one 
of the most successful endurance sports 
car teams in history, with 16 victories at 
the 24 Hours of Le Mans plus multiple wins 
in prestigious North American races such 
as the Rolex 24 at Daytona, 10 wins at the 
12 Hours of Sebring, and six titles at Petit 
Le Mans. The Mazda team will make its 
racing debut at the 2018 Rolex 24 at 
Daytona in January 2018. 

* “Light-Duty Automotive Technology, Carbon Dioxide Emissions, and Fuel Economy Trends: 1975 Through 
2017”, see: www3.epa.gov/otaq/fetrends-complete.htm

Mazda tops EPA fuel economy list
for fifth year running

New Mazda prototype team set for Daytona debut

Bermaz appoints Emily Yap
as brand ambassador
Bermaz Motor Sdn Bhd, the exclusive distributor of Mazda vehicles in Malaysia, 
appointed Miss Astro Malaysia Chinese International Pageant 2010 winner Emily 
Yap as their new brand ambassador.

Emily Yap was chosen to be Mazda’s Brand Ambassador as she exudes qualities 
much like Mazda cars – fun, stylish and elegance. Emily is best known for her role 
as a host and shopping confidant on popular Pay TV shopping channel Go Shop.

“I am proud to represent the Mazda brand – Mazda cars are not only beautiful to 
look at but most importantly is the handling, which really puts a smile on your 
face.” said Emily Yap.

Mazda car 
maintenance 
service right at 
your door step
Mazda Mobile Service team has been 
factory-trained to provide you with 
convenient car maintenance service and 
ensure your Mazda is performing at its 
best. Only Genuine Mazda Parts and 
certified equipments are used to ensure 
your Mazda receives the finest care 
possible right at the ease of your doorstep.

Mazda Mobile Service is currently only 
available in Klang Valley and Penang 
region, and will soon caters for Mazda 
owners nationwide. Contact our 
appointment hotline at 03-7627 3288 / 
03-7661 8868 ( Klang Valley) or 04-6115 
025 ( Penang ) to find out more. 
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ensure your Mazda is performing at its 
best. Only Genuine Mazda Parts and 
certified equipments are used to ensure 
your Mazda receives the finest care 
possible right at the ease of your doorstep.

Mazda Mobile Service is currently only 
available in Klang Valley and Penang 
region, and will soon caters for Mazda 
owners nationwide. Contact our 
appointment hotline at 03-7627 3288 / 
03-7661 8868 ( Klang Valley) or 04-6115 
025 ( Penang ) to find out more. 
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The all-new first ever Mazda MX-5 
Retractable Fastback embodies 
everything the iconic MX-5 is famous 
for and more. Incorporating true 
sports car elements with the spirit of 
its predecessors and the captivative 
KODO: Soul of Motion design, the 
MX-5 RF commands a striking road 

presence unlike anything else.

Featuring our award-winning 
SKYACTIV Technology, this exciting 
sports car offers the perfect 
combination of fuel economy and 
thrilling rear-wheel driving fun, whilst 
also offers high levels of innovative 
technology and advanced in-car 
connectivity. Inspired by the Japanese 
notion of Jinba Ittai – 'horse and rider 
as one', this intimate bond between 
car and driver is what makes the 
Mazda MX-5 RF feel so responsive, 

exhilarating and fun to drive.

M{zd{
MX-5 RF

Zoom-Zoom Spotlight

DRIVING. IN PERFECT HARMONY.

The interior blends the boundaries between 
the inside and the outside of the vehicle. The 
sleek design promotes a greater sense of 
connection to the open air, and oneness 
between car and driver. Interior panels 
enveloping the driver feature exterior 
paintwork for a sport-luxe finish to the 
cockpit. Understated, quality finishes feature 
throughout the passenger cabin, with all 
controls intuitively positioned to surround 
the driver in symmetry for optimal driving 

position and comfort.

The power retractable hardtop consists of 
front-, middle- and rear-roof sections and the 
rear window glass panel. When open, the rear 
roof remains on the body while the other 
parts are stowed in the space behind the 
seats. Opening/closing the roof is done in 13 
seconds by simply pressing the switch on the 
front console, even when MX-5 RF is in motion 
(at speeds up to 10km/h). The movements of 
each roof section are synchronized and 
overlapped to achieve smooth, fast operation. 
Operation is confirmed by a five-step 
animation shown in the multi-information 

display in the meter cluster.
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The all-new Mazda CX-9 is the 
ultimate blend of stunning 
sophistication and family SUV. 
Reimagined from the ground up, and 
the first Mazda to feature the 
breakthrough SKYACTIV-G 2.5L Turbo 
petrol engine, that delivers unrivalled 
efficiency with impressive 
performance never before felt in a 

family SUV.

Mazda CX-9 presents an elegant 
figure on the road with the superb 
styling of ‘KODO – Soul of Motion’ 
design. The spacious interior is 
finished with quality craftsmanship 
that is evident in every detail. Coupled 
with the latest in connectivity, 
passenger comforts and advanced 
i-ACTIVSENSE safety technology, the 
Mazda CX-9 brings together luxury 

and practicality.

The all-new Mazda CX-9 delivers breakthrough 
performance with a newly-developed 
SKYACTIV-G 2.5L Turbo petrol engine. This 
top-of-the-range 2.5-litre direct injection 
turbocharged engine delivers an athletic 
driving performance, bringing new levels of 

driving pleasure. 

Enjoy powerful acceleration and an excellent 
response in the low-to-mid rpm range without 
turbo lag. This traditional problem has been 
overcome by the Dynamic Pressure Turbo – a 
world-first turbocharging system that adapts 

its processes according to engine speed.

M{zd{
CX-9
Zoom-Zoom Spotlight

LUXURY AND PRACTICALITY COME TOGETHER
The seven-seat Mazda CX-9 indulges every 
passenger with unprecedented comfort, 
technology and spaciousness. Every element 
of the cabin features exceptional design and 
superb craftsmanship. The elegantly finished 
cockpit envelops the driver with thoughtfully 
positioned controls, while the front passenger 
is surrounded in style. The middle and rear 
passengers are accommodated in full comfort, 

with plush seating and ample legroom.
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Speed and grace. A unique 
combination that defines the core of 
Next-Gen Mazda CX-5 design.  Mazda’s 
signature ‘KODO – Soul of Motion’ 
design philosophy has been evolved to 
represent a boldness, elegance and 
maturity that will set the standard for 

a new generation of SUVs.

Every element has been designed to 
work in harmony as well as pleasing to 
the eye. The new front grille, rear 
combination lights and new alloy 
design, complement the flowing lines 

along the CX-5’s profile. 

Together they represent a form and 
road stance that redefines modern 

SUV design.

M{zd{
CX-5
Zoom-Zoom Spotlight

RENEWED. REFINED. PERFECTED.
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THE 45TH TOKYO MOTOR SHOW 2017
MAZDA’S VISION FOR THE FUTURE

‘Mazda is committed to enrich
people’s lives through “Celebrate Driving”.
Mazda has begun a new journey, and we want
to show our determination to seize hold of this
exciting new future.’
Masamichi Kogai
Representative Director, President and CEO
Mazda Motor Corporation

In August 2017, Mazda announced “Sustainable Zoom-Zoom 2030,” a new long-term vision 
for technology development that looks ahead to the year 2030. Mazda believes its mission is 
to help bring about a beautiful earth and to enrich people’s lives as well as society. The new 
vision states the company’s commitment to continue to seek ways to inspire people through 
the value cars offer them.

As the first step toward realization of this vision, Mazda has developed a next-generation 
gasoline engine called SKYACTIV-X, which uses a proprietary combustion method, as well as 
its next-generation SKYACTIV-VEHICLE ARCHITECTURE platform, the latest iteration of the 
company’s human-centred car-making philosophy. These technologies contribute 
fundamentally to a “well-to-wheel” reduction of carbon dioxide, while Mazda continues to 
pursue further technological innovation to fully support its Jinba Ittai driving experience.

At the same time, the company is further evolving its KODO—Soul of Motion design 
philosophy to take it to the next stage. Based on traditional Japanese aesthetic sensibilities, 
next-generation design focuses on an elegant and refined atmosphere and a new sense of 
vitality that makes Mazda cars look truly alive.

This combination of next-generation technologies and next-generation design enables 
Mazda to further hone the fundamental appeal of the automobile — driving pleasure — to help 
solve issues facing people, the earth and society as stated in Sustainable Zoom-Zoom 2030.
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Mazda

VISION COUPE
NEXT-GENERATION DESIGN

Since 2010, Mazda has striven to create cars that embody the dynamic beauty of life 
through application of its KODO—Soul of Motion design philosophy. "Breathing Life Into 
The Car" This is our philosophy—an all-encompassing vision that we intend to carry forward 
and develop into the future as an ongoing tradition. We will need to develop our aesthetic 
style still further if we are to continue these values into the future. For the coming 
generation of Mazda vehicles, we will pursue the expression of a “new elegance” based on 
Japanese aesthetic sensibilities.

Here, the word “elegance” implies a beauty that is subtle and restrained yet rich and 
abundant. Within its conveyed impression of dignified tension, next-generation design also 
allows people to sense a hint of warmth and seductiveness. This is the image of “elegance” 
Mazda wishes to express in its car designs.

Japanese aesthetics call for a delicate sense of balance rather than a show of ostentation. 
For this reason, next-generation design aims to breathe life into cars with a “less is more” 
aesthetic. Eliminating all but the truly essential elements creates precious blank spaces 
surrounding simple forms. To these, Mazda applies effective use of light and shadow to 
create subtle details and achieve the desired result.

With next-generation design, Mazda is reinterpreting the very essence of Japanese 
aesthetics and its subtle beauty, which has been cultivated since ancient times. The goal is 
to create an elegant and refined atmosphere with a sense of vitality that makes Mazda cars 
come truly alive.

COVER STORY
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SPATIAL HARMONY BASED ON THE CONCEPT OF ‘MA’

The interior space design applies the traditional Japanese architectural concept of ‘ma’, the meticulous use of space to create 
atmosphere. The intentional use of spaces between components such as the instrument panel, door trim and centre console 
introduces ma and encourages a flow of air between them. This creates the impression of a space that flows in the direction of the 
car’s motion, gently embracing occupants, yet without any sense of confinement.
Also wanting to create a connection between driver and car that is like that of a rider and his or her horse, Mazda strove to establish 
the appropriate relationship between driver and the controls with which he or she interacts. One example is in the way the driver 
touches the centre console to call up information on the display. This could be compared to the way a rider communicates with the 
horse by stroking its mane and back. Implementation of such unique, intuitive methods for strengthening the bond between driver 
and car helps express the Jinba Ittai experience.

A DISTINCTIVE FORM THAT EMBODIES JAPANESE AESTHETIC SENSIBILITIES 
AND A NEW EXPRESSION OF ELEGANCE

The Mazda VISION COUPE adopts the basic form of a flowing four-door coupe. Its 
proportions conform to the golden ratio of classic coupe design with the cabin positioned 
toward the rear of the body. The silhouette hints of powerful forward momentum, creating 
the impression of a high-performance machine.

In pursuing this expression, the VISION COUPE forgoes the rhythmical motion that prior 
iterations of KODO design emphasized in body styling. It opts instead for a simple form 
that strips away all non-essential elements to embody a “less is more” aesthetic.

A powerful axis runs from the badge on the grille through to the one at the rear, evoking 
the look and feel of supple steel. All movements centre on this vector, creating a “one 
motion form” that is extraordinarily simple yet conveys a sense of speed.
The sharp and powerful highlight on the body shoulder is the primary focus of this model’s 
design and imparts a dignified air of tension. The sides of the body are crafted to present 
linear transitions in light and shadow that change continuously in conjunction with the 
car’s motion. This subtle movement of light and shadow makes the Mazda VISION COUPE 
look truly alive.

The Mazda VISION COUPE aims to embody Japanese aesthetics and give form to a unique 
Mazda expression of elegance. The challenge in designing this concept model was to 
achieve a simple form upon which sharp, powerful highlights contrast against subtle 
transitions of light to create a new sense of vitality.

The VISION COUPE sets the stage for
the introduction of Mazda’s eye-catching,
further evolved KODO design.
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Mazda

KAI CONCEPT 魁 
THE COMPACT HATCHBACK THAT SETS THE STAGE FOR THE FUTURE OF THE 
MAZDA BRAND

The Mazda KAI CONCEPT compact hatchback makes its world premiere at the Tokyo Motor 
Show. In pursuit of representing the ideal vehicle powered by an internal combustion 
engine, the KAI CONCEPT skillfully blends Mazda’s breakthrough next-generation 
technologies with next-generation design. The KAI CONCEPT embodies Mazda’s goal of 
being a brand that forms a strong bond with customers and becomes an indispensable part 
of their lives, and its commitment to continue making cars that exceed customer 
expectations.

The powertrain selected for the KAI CONCEPT is the SKYACTIV-X, Mazda’s next-generation 
engine that introduces an innovative combustion method called Spark Controlled 
Compression Ignition (SPCCI). SKYACTIV-X is set to become the world’s first* commercial 
gasoline engine to use compression ignition. Also adopted is Mazda’s next-generation 
SKYACTIV-VEHICLE ARCHITECTURE, which maximizes the human body’s inherent abilities 
and realizes the ultimate connection between driver and car. Combined with the 
SKYACTIV-X engine, it delivers highly refined driving dynamics in every respect, from the 
performance feel and comfort, to the quietness of the ride.

The design features deeply honed beauty created by shaving away all unnecessary 
elements to produce a hatchback that presents itself as a strong, solid mass. As an artistic 
expression embodying Japanese aesthetics, Mazda has condensed the latest iteration of 
KODO design into a compact car. What results is a car that depicts Mazda’s ideal hatchback 
proportions.

The name “KAI” literally means “the pioneer.” Mazda chose the name in hopes the KAI 
CONCEPT will set the stage for the next generation.

*As of August 2017. According to in-house investigations.
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CREATING ALLURE THAT STIRS THE INSTINCTS — A NEW CHALLENGE IN 
HATCHBACK DESIGN

People worldwide love hatchbacks for the great value they offer, including features such as 
highly practical packaging. Mazda set its sights on bringing the brand’s unique value to the 
universal presence and tradition of the hatchback. Specifically, Mazda decided to take on a 
new hatchback challenge through the application of evolved KODO design. The goal was to 
create an alluring hatchback that differs from all that have come before to win hearts and 
stir people’s instincts. The Mazda KAI CONCEPT is born of this wish as a model that, 
standing unfettered by conventional concepts or stereotypes, represents the ideal 
hatchback form in its simplicity and beauty.

One goal of the design team was to achieve proportions that realize a condensed 
presentation of power and beauty. They then took on the challenge to create new styling 
that presents the body and cabin as a single solid mass. The result is a bold expression with 
a whole new twist that accentuates characteristic hatchback solidity and presence along 
with an overwhelmingly powerful stance.

The body design does away with character lines and instead adopts boldly punctuated 
surfaces with constantly changing reflections that create a lively, emotional expression. 
While featuring a simple form, this design exhibits beauty that causes the viewer to stand 
and stare in admiration, much as when viewing a fine work of art. The key to achieving this 
and to evolved KODO design on the whole is the concept of “less is more.” It calls for 
intentionally eliminating unessential elements to generate richness in the resulting blank 
spaces. The bold yet subtly detailed body side panels were crafted at the hands of Mazda’s 
highly skilled clay modellers, and finely controlled transitions between light and shadow 
create a rich sense of vitality. This is the primary feature of the KAI CONCEPT design.
The front face further evolves the three-dimensional depth and deeply sculpted features 
characteristic of KODO design. The KAI CONCEPT’s signature wing combines with the deep 
luster of the dark metallic finish to emphasize the mature, sporty nature that befits a 
hatchback.

A CABIN ENVIRONMENT THAT HONES THE JINBA ITTAI CONNECTION BETWEEN 
CAR AND DRIVER

The interior design establishes a connection between driver and car with a natural-feeling 
environment that gently embraces cabin occupants without feeling overly restrictive. This 
embodiment of the “less is more” ideal further refines the Jinba Ittai experience Mazda is 
constantly working to achieve.

Appointments such as the instrument panel, door trim and centre console are designed to 
leave open spaces between them. They intersect in a manner that instills a feeling of 
longitudinal direction and speed that runs throughout the cabin. Every aspect of the 
cockpit design features perfect horizontal symmetry, while also placing the three-meter 
cluster and ventilation louvers directly in front of the driver.

The driver is constantly aware of this single driver-centred axis through the cockpit zone 
and the feeling of being comfortably embraced in a manner that strengthens the 
connection with the car and creates a sense of communicating with it. In keeping with this 
theme, bright red accents subtly placed on the door trim and floor console help express 
the active nature that befits a hatchback and the fun of the Mazda KAI CONCEPT’s agile 
dynamic characteristics。

Creating allure that
stirs the instincts –
a new challenge in
hatchback design.

26/ ZOOM-ZOOM

COVER STORY



CREATING ALLURE THAT STIRS THE INSTINCTS — A NEW CHALLENGE IN 
HATCHBACK DESIGN

People worldwide love hatchbacks for the great value they offer, including features such as 
highly practical packaging. Mazda set its sights on bringing the brand’s unique value to the 
universal presence and tradition of the hatchback. Specifically, Mazda decided to take on a 
new hatchback challenge through the application of evolved KODO design. The goal was to 
create an alluring hatchback that differs from all that have come before to win hearts and 
stir people’s instincts. The Mazda KAI CONCEPT is born of this wish as a model that, 
standing unfettered by conventional concepts or stereotypes, represents the ideal 
hatchback form in its simplicity and beauty.

One goal of the design team was to achieve proportions that realize a condensed 
presentation of power and beauty. They then took on the challenge to create new styling 
that presents the body and cabin as a single solid mass. The result is a bold expression with 
a whole new twist that accentuates characteristic hatchback solidity and presence along 
with an overwhelmingly powerful stance.

The body design does away with character lines and instead adopts boldly punctuated 
surfaces with constantly changing reflections that create a lively, emotional expression. 
While featuring a simple form, this design exhibits beauty that causes the viewer to stand 
and stare in admiration, much as when viewing a fine work of art. The key to achieving this 
and to evolved KODO design on the whole is the concept of “less is more.” It calls for 
intentionally eliminating unessential elements to generate richness in the resulting blank 
spaces. The bold yet subtly detailed body side panels were crafted at the hands of Mazda’s 
highly skilled clay modellers, and finely controlled transitions between light and shadow 
create a rich sense of vitality. This is the primary feature of the KAI CONCEPT design.
The front face further evolves the three-dimensional depth and deeply sculpted features 
characteristic of KODO design. The KAI CONCEPT’s signature wing combines with the deep 
luster of the dark metallic finish to emphasize the mature, sporty nature that befits a 
hatchback.

A CABIN ENVIRONMENT THAT HONES THE JINBA ITTAI CONNECTION BETWEEN 
CAR AND DRIVER

The interior design establishes a connection between driver and car with a natural-feeling 
environment that gently embraces cabin occupants without feeling overly restrictive. This 
embodiment of the “less is more” ideal further refines the Jinba Ittai experience Mazda is 
constantly working to achieve.

Appointments such as the instrument panel, door trim and centre console are designed to 
leave open spaces between them. They intersect in a manner that instills a feeling of 
longitudinal direction and speed that runs throughout the cabin. Every aspect of the 
cockpit design features perfect horizontal symmetry, while also placing the three-meter 
cluster and ventilation louvers directly in front of the driver.

The driver is constantly aware of this single driver-centred axis through the cockpit zone 
and the feeling of being comfortably embraced in a manner that strengthens the 
connection with the car and creates a sense of communicating with it. In keeping with this 
theme, bright red accents subtly placed on the door trim and floor console help express 
the active nature that befits a hatchback and the fun of the Mazda KAI CONCEPT’s agile 
dynamic characteristics。

Creating allure that
stirs the instincts –
a new challenge in
hatchback design.
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Mazda Next-Generation Technologies

SKYACTIV-X
NEXT-GENERATION GASOLINE ENGINE

SKYACTIV-X is an entirely new internal combustion engine from Mazda that combines the 
high-revving character of a gasoline engine with the fuel efficiency, torque and fast initial 
response of a diesel. With its proprietary combustion method called Spark Controlled 
Compression Ignition (SPCCI), SKYACTIV-X is set to become the world’s first* commercial 
gasoline engine to use compression ignition. SPCCI overcomes the long-standing issue of 
maximizing the zone in which compression ignition is possible and realizes a seamless 
transition between compression ignition and spark ignition.

Thanks to this new combustion method, the SKYACTIV-X delivers unprecedented engine 
response and increases torque 10–30 percent** over the current SKYACTIV-G engine. 
Furthermore, compression ignition makes possible a super lean burn*** that improves 
engine efficiency up to 20–30 percent** over the current SKYACTIV-G. High efficiency 
across a wide range of rpms and engine loads means the engine also allows much more 
latitude in the selection of gear ratios. This provides the two seemingly contradictory 
benefits of superior fuel economy and driving performance, both at a high level.

*     As of August 2017. According to in-house investigations.
**   Engine is still under development and figures are subject to change.
*** A condition in which the ratio of gasoline to air is reduced to a level that would not ignite in a spark-ignition engine.

SKYACTIV-VEHICLE
ARCHITECTURE 

NEXT-GENERATION PLATFORM

Mazda’s SKYACTIV VEHICLE ARCHITECTURE was developed with an intensified focus on 
its human-centred design philosophy to maximize the human body’s inherent ability to 
balance itself. It offers more comfortable and less tiring driving and enables all occupants 
to respond quickly to environmental changes. With the human body easily able to balance 
itself in response to driving inputs, the new vehicle architecture provides responsive 
driving and the ultimate Jinba Ittai driving feel.

To realize these advantages, the development team reviewed every aspect of the car 
platform from the viewpoint of comprehensive vehicle optimization. The resulting 
innovations include redesigned seats that keep the pelvis upright to maintain the spine’s 
natural “S” curve, a body with multi-directional ring struct  ures to transmit inputs without 
delay, a chassis structure with each part interacting to smoothly control energy transfer to 
the sprung mass, and NVH performance meticulously optimized based on vibration energy 
characteristics and the mechanisms by which humans perceive sound.

MAZDA ESCAPADE

28/ ZOOM-ZOOM

COVER STORY



Mazda Next-Generation Technologies

SKYACTIV-X
NEXT-GENERATION GASOLINE ENGINE

SKYACTIV-X is an entirely new internal combustion engine from Mazda that combines the 
high-revving character of a gasoline engine with the fuel efficiency, torque and fast initial 
response of a diesel. With its proprietary combustion method called Spark Controlled 
Compression Ignition (SPCCI), SKYACTIV-X is set to become the world’s first* commercial 
gasoline engine to use compression ignition. SPCCI overcomes the long-standing issue of 
maximizing the zone in which compression ignition is possible and realizes a seamless 
transition between compression ignition and spark ignition.

Thanks to this new combustion method, the SKYACTIV-X delivers unprecedented engine 
response and increases torque 10–30 percent** over the current SKYACTIV-G engine. 
Furthermore, compression ignition makes possible a super lean burn*** that improves 
engine efficiency up to 20–30 percent** over the current SKYACTIV-G. High efficiency 
across a wide range of rpms and engine loads means the engine also allows much more 
latitude in the selection of gear ratios. This provides the two seemingly contradictory 
benefits of superior fuel economy and driving performance, both at a high level.

*     As of August 2017. According to in-house investigations.
**   Engine is still under development and figures are subject to change.
*** A condition in which the ratio of gasoline to air is reduced to a level that would not ignite in a spark-ignition engine.

SKYACTIV-VEHICLE
ARCHITECTURE 

NEXT-GENERATION PLATFORM

Mazda’s SKYACTIV VEHICLE ARCHITECTURE was developed with an intensified focus on 
its human-centred design philosophy to maximize the human body’s inherent ability to 
balance itself. It offers more comfortable and less tiring driving and enables all occupants 
to respond quickly to environmental changes. With the human body easily able to balance 
itself in response to driving inputs, the new vehicle architecture provides responsive 
driving and the ultimate Jinba Ittai driving feel.

To realize these advantages, the development team reviewed every aspect of the car 
platform from the viewpoint of comprehensive vehicle optimization. The resulting 
innovations include redesigned seats that keep the pelvis upright to maintain the spine’s 
natural “S” curve, a body with multi-directional ring struct  ures to transmit inputs without 
delay, a chassis structure with each part interacting to smoothly control energy transfer to 
the sprung mass, and NVH performance meticulously optimized based on vibration energy 
characteristics and the mechanisms by which humans perceive sound.

29ZOOM-ZOOM \



Nestled in a valley in the hilly state 
of Negeri Sembilan, the old town has 
seen a major migration of 
businesses to the surrounding 
townships, leaving some majestic 
and historic buildings neglected. It is 
a busy town, nevertheless, as traffic 
goes round and round a hemmed in 
environment. There are hidden gems 
to be found for those doing a more 
leisurely pace - old world trades and 
businesses, as well as relics of past 
glories. The main wet market is a 
worthwhile stopover, with lots of 
food choices in the upper floor. 
Seremban is a good place to start 
the drive to the many hilly sections 
of this state.

Old school trade. Maideen Cendol. A business handed down 
from father to son, and probably will go to the daughter 
(shaving ice the traditional way). The stall operates in the 
right hand side carpark of the wet market.

Seremban is a town and the capital of Negeri Sembilan, 
Malaysia, located within Seremban District. The town's 
administration is run by the Seremban Municipal Council. On 9 
September 2009, Seremban was to be declared as a city; 
however it was later deferred due to technical reasons. 
However, the idea of granting city status has been brought up 
again and Seremban is expected to become a city in 2018.

Seremban was founded as Sungei Ujong (or Sungai Ujong), 
named after a nearby river of the same name. While the town 
was renamed Seremban thereafter, the Sungai Ujong name 
most prominently persists as a street name for a road 
adjoining the southern side of town (Sungai Ujong Road, or 
Jalan Sungai Ujong).

Mazda Escapades
W I T H  M A Z D A 3

Did you know:

There is a green oasis, the royal garden, at the 
fringe of some busy roads, with a well-known 
drive-in as its landmark. There are a few 
historical buildings located up in the little hill.

Like in any long established Chinese community there are the 
guild buildings, clan houses, temples, sadly neglected by the 
younger generation.

SEREMBAN
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Bermaz Motor has raised  
RM456,700 at the 5th Mazda Charity 
Golf Tournament for the Mazda 
Medicare Fund (MMF). Held at the 
Sultan Abdul Aziz Shah Golf & 
Country Club in Selangor, the 
tournament gathered the support of 
130 generous golfers. Since 
established in 2013, the tournament 
has raised more than RM 1,000,000. 
All proceeds this year will provide 
support to local charitable homes. 

Prima Merdu Sdn Bhd and Bermaz 
Motor Sdn Bhd initiated this CSR 
program since 2014. The Mazda 
Charity Golf Tournament is Bermaz’s 
annual charity event that seeks to 
provide humanitarian aid and medical 
aid to the underprivileged in Malaysia 
through the MMF program. It also 
serves as a channel to inculcate good 
engagement with Mazda customers 
and business associates for a 
charitable and noble effort. Proceeds 
raised will assist charitable homes, 
namely Pusat Jagaan Titian OKU Nur, 
Persatuan Rumah Sayangan, and 
Persatuan Penjagaan Kanak-Kanak 
Terencat Akal Negeri Selangor.

The MMF also provides life-saving 
haemodialysis treatment for renal 
patients with financial constraints, 
irrespective of their race and 
religion. Eligible patients would 
receive subsidized haemodialysis 
treatments at any one of B. Braun’s 12 
dialysis centres operating here in 
Malaysia. To apply for MMF financial 
aid, patients will need to submit an 
application form, along with a 
doctor’s recommendation letter to 
MMF. The selection of qualifying 
patients will be conducted by the 
MMF Committee headed by key 
personnel from Prima Merdu, Bermaz 
and B. Braun. This will serve as a 
temporary bridging financial 
assistance to qualified patients for 6 
months. Patients seeking financial 
assistance may visit 
www.mazdamedicare.org.my to apply 
or for more information.

Drive for Charity
MAZDA CSR
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1. Bermaz Motor Trading Sdn Bhd 
(PJ)
Lot 9, Jln 219, Federal Highway, 
46100 PJ, Selangor.
 Tel: 03-7661 8888
 Tel: 03-7661 8868

2. Bermaz Motor Trading Sdn Bhd 
(Ampang)
No. 214, Jln Ampang, 50450 KL.
  Tel : 03-2161 1399 

3. Bermaz Motor Trading Sdn Bhd 
(Shah Alam)
Lot 765, Jln Pdg. Jawa, Sek 16, 
40200 Shah Alam, Selangor.
 Tel: 03-5518 0590
 Tel: 03-5518 0594

4. Bermaz Motor Trading Sdn Bhd  
(Glenmarie)
No. 7, Jln Pelukis U1/46, 
Temasya Industrial Park, Sek U1, 
40150 Shah Alam, Selangor.
 Tel: 03-7627 8888
 Tel: 03-7627 3288

5. Bermaz Motor Trading Sdn Bhd 
(Seri Kembangan)
Lot 15, Jln Equine 10, Tmn Equine Park, 
43300 Seri Kembangan, Selangor.
 Tel : 03-8959 3336
 Tel : 03-8938 9128

6. Bermaz Motor Trading Sdn Bhd
(Glenmarie)
No. 14, Jln Pelukis U1/46, 
Temasya Industrial Park, Sek U1, 
40150 Shah Alam, Selangor.
 Tel: 03-5888 8080

7. Bermaz Motor Trading Sdn Bhd 
(Setia Alam)
No.22 Jln Setia Dagang U13/AK, 
Setia Alam, 40170 Shah Alam, Selangor.
 Tel : 03-3359 0040

8. Bermaz Motor Trading Sdn Bhd 
(Old Klang Road)
Lot 40, Bt. 3, Jln Klang Lama, 
Jln Tasik, Sek 99, 58100 KL.
 Tel : 03-7972 1534

9. Bermaz Motor Trading Sdn Bhd
(Kajang)
Lot 655, Bt. 11 3/4, Jln Cheras, 
Bkt Dukung, 43300 Kajang, Selangor. 
 Tel: 03-8730 1309

10. Prima Merdu Sdn Bhd 
(Kajang)
Lot 1872, Blk. C/D, Jln Semenyih, 
43300 Kajang, Selangor. 
 Tel: 03-8737 5563
 Tel: 03-8873 8221

11. Prima Merdu Sdn Bhd 
(Puchong)
Lot 2-G-1, Menara 2 @ PFCC 
Jln Puteri 1/2, Bdr Puteri, 
47100 Puchong, Selangor.
 Tel: 03-8063 7888

12. Prima Merdu Sdn Bhd
(Shah Alam)
Lot 58-68, Jln Sg. Rasau, E32/E, 
Berjaya Park, Sek 32, 
40460 Shah Alam, Selangor.
 Tel : 03-5888 9555

13. Prima Merdu Sdn Bhd 
(Anshin Pre Owned)
No. 38 & 40, Jln U1/F Accentra 
Glemeria, 40150 Shah Alam, Selangor.
 Tel: 03-5569 8080

14. Dunia Prestasi Auto Sdn Bhd
(Shah Alam)
Lot 59-67, Jln Sg Rasau, F32/F, 
Berjaya Park, Sek 32, 
40460 Shah Alam, Selangor. 
 Tel: 03-5131 8908/8990

15. SMG Auto Sdn Bhd (KL)
No. 16 & 17, Jln Usahawan 5,
Off Jln Genting Klang, 53100 KL.
 Tel: 03-4011 6666
 Tel: 03-4011 6688

16. Lunaseca Motor Sdn Bhd
(Sg Buloh)
Lot 27 & 28, Jln Lgsb 1/2, Pusat 
Komersial Lgsb, Off Jln Hospital, 
47000 Sg Buloh, Selangor.
  Tel: 03-6151 8899

17. Ahura Motosport Sdn Bhd (Banting)
No. A-G-3 & A-G-5, Tgkt Bawah,
Jln Seri Pekan Medan Seri Pekan, 
42700 Banting, Selangor.
 Tel : 03-3181 7833

18. Syarikat Sin Guan Huat Motor 
(Klang)
No. G32A, Jln Bendahara 1a, Off Jln 
Kapar, 45000 Kuala Selangor, Selangor.
 Tel: 03-3281 2899

19. Auto Tulin Sdn Bhd (Kepong)
Lot 56022, Jln Metro Perdana Timur 3, 
Kepong Entrepreneurs Park, Batu 7, 
Jln Kepong, 52100 KL.
  Tel: 03-6250 0089/0357

20. Menang Nusantara Auto Sdn Bhd
(Sg Besi)
Lot 4, Jln Sg Besi, 57100 KL. 
 Tel: 03-9221 2993
 Tel: 03-9221 8993

21. Excelcar Sdn Bhd (Sri Damansara)
No. 1, Jln Damar SD 15/1, 
Bandar Sri Damansara, 52200 KL.
  Tel: 03-6274 3900

22. Premacy Concept Auto Sdn Bhd
(Klang)
No. 35 & 37, Jln Kasuarina 2/KS 7,
Botanic Capital, 41200 Klang, Selangor.
 Tel : 03-3325 1351

23. Premacy Concept Auto Sdn Bhd
(Klang)
No. 54, Jln Kasuarina 12/KS 7,
Botanic Capital, 41200 Klang, Selangor.
 Tel : 03-3325 1325

24. Thrive Glory Sdn Bhd (Cheras) 
D1-12-12A-G, Jln Dutamas 1, 
Dutamas Commercial Square, 
43200 Cheras Selatan, KL.
 Tel :  03-9082 7955

25. Thrive Glory Services Sdn Bhd
(Seri Kembangan) 
Lot 2-3, G Flr, Jln SR1/9M, Sek 9,
Tmn Serdang Raya, 
43300 Seri Kembangan Selangor.
 Tel :  03-8945 0388

26. Victorange Sdn Bhd (Bangi)
49-50, Seri Bangi, Jln 8/35, Sek. 8,
Bdr Baru Bangi, 43650 Bangi, Selangor.
 Tel : 03-8926 9999

27. Victorange Sdn Bhd (Bangi)
No. 4, Jln P16, Tmn Industri Selaman, Sek 10, 
Bdr Baru Bangi, 43650 Bangi, Selangor.
 Tel : 03-8926 6666

28. MB Motorsports Sdn Bhd (Jln Ipoh)
No. 40 & 42, Jln Sri Utara 1, 
Sri Utara Off Jln Ipoh, 68100, KL.
 Tel : 03-6259 0988

29. MB Motorsports Sdn Bhd
No. 17, Jln Perindustrian Bt Caves 1/6, 
Tmn Perindustrian Bt. Caves,
68100 Bt Caves, Selangor.
 Tel: 03-6185 9988

30. Hasrat Menang Sdn Bhd (TTDI)
6-6-0, Sinaran TTDI, Jln Tun Mohd 
Fuad 3, TTDI, 60000 KL.
 Tel : 03-7733 3966

31. SFY Motortrade Sdn Bhd
(Batu Caves)
No. 3A & 5, Jln Prima SG1, Tmn Sri 
Gombak, 68100 Bt. Caves, Selangor.
 Tel : 03-6187 2772  

32. Rebcomaz Auto Sdn Bhd
(Setia Alam)
No. 22 & 22A, Jln Setia Dagang 
U13/AK, Setia Alam, 
40170 Shah Alam, Selangor.
 Tel : 03-3362 3822 

33. Superior Prestige Motor Sdn Bhd
(Kajang)
Lot 655, Batu 11 3/4, Jln Cheras, 
Bkt Dukung, 43000 Kajang, Selangor.
 Tel : 03-8741 3001

34. Act-Chievers Sdn Bhd (Cheras)
No. 1, Jln Midah Timor, Tmn Midah, 
Cheras, 56000 KL.
 Tel : 03-9130 2266

35. Act-Chievers Sdn Bhd (Cheras)
No. 8 & 10, Medan Midah,Tmn Midah, 
56000 Cheras, KL.
 Tel : 03-9134 5522

36. Act-Chievers Sdn Bhd (Ampang)
No. 41, Jln Ulu Klang, Ukay Heights 1, 
68000 Ampang, Selangor.
 Tel: 03-4266 9122
 Tel: 03-4266 4899

37. ProvinceGrowth Sdn Bhd 
(Old Klang Road)
Lot 199, 3 1/2 Miles, Jln Klang 
Lama, 58100 KL.
 Tel : 03-7981 3192

38. ProvinceGrowth Sdn Bhd 
(Old Klang Road)
No. 44, Jln Rajawali 3, Bandar 
Puchong, 47170 Selangor.
 Tel : 03-8079 1448/3798 

39. Persada Auto Sdn Bhd 
(Puchong)
No. 8, Jln TPKK 2/2, 
Taman Perindustrian Kinrara,
Sek 2, 47180 Puchong, Selangor.
 Tel: 03-8075 0812
 Tel: 03-8075 0813

40. Persada Auto Sdn Bhd
No. 8-1 & 10-1, Jln PJU 5/8, Dtr Sunway, 
Kota D’sara, 47810 PJ, Selangor. 
 Tel: 03-6142 1662/1663

41. City Ruby Sdn Bhd
(Sri Hartamas) Satelite Showroom
4 & 6, Plaza Crystal Ville Phase ll, 
Jln 22B/70A, Desa Sri Hartamas, 
50480 KL. 
 Tel: 03-6201 8889

42. City Ruby Sdn Bhd (Cheras)
40-G, Jln Pandan Indah, 4/6A 
Pandan Indah, 55100 KL.
 Tel: 03-4294 8803

43. City Ruby Sdn Bhd (Sunway)
No. 36 & 38, Jln PJS 8/2,
Mentari Plaza, Bdr Sunway,
46150 Petaling Jaya, Selangor.
 Tel : 03-5635 9577

44. City Ruby Sdn Bhd 
(Tmn Megah)
No. 116, Jln SS24/2, Tmn Megah, 
47301 PJ, Selangor.
 Tel : 03-7804 2001

45. Kim Ban Huat Auto Company
(Banting)
Lot 1, Jln Bunga Pekan, 
42700 Banting, Selangor.
 Tel : 03-3187 2717/2515

46. Kluster Motors Sdn Bhd
(Seri Kembangan)
No. 6, Jln Serdang Raya, 
43300 Seri Kembangan, Selangor. 
 Tel : 03-8938 2728/2729

47. Carrex Motorsports Sdn Bhd
(Rawang)
19 & 21, Jln Bdr Rawang 11, Pusat
Bdr Rawang, 48000 Rawang, Selangor.
 Tel : 03-6094 4334/4554

SELANGOR & WILAYAH PERSEKUTUAN

MELAKA

1. Deluxe Revenue Sdn Bhd 
No. 9, Jln Abadi 1, Tmn Malim Jaya, 
75250 Hang Tuah Jaya, Melaka.
 Tel : 06-336 5533
 Tel :  06-336 5531

1. Bermaz Motor Trading Sdn Bhd 
7333, Jln Kg. Gajah, Mukim 14, 
12300 Butterworth, Pulau Pinang.
  Tel: 04-314 0908

2. Bermaz Motor Trading Sdn Bhd 
52, 52-A, Jln Sg. Tiram 7, 
11900 Bayan Lepas, Pulau Pinang.
  Tel: 04-637 0909/0045

Bermaz Motor Trading Sdn Bhd
(Jelutong Branch) 
180A, Jln Jelutong,
11600 Georgetown, Pulau Pinang.
  Tel: 04-282 8666

3. Prima Merdu Sdn Bhd
1685-A, Jln Perusahan Highway 
Autocity, 13600 Perai, Pulau Pinang.
  Tel : 04-501 8788

4. Prima Merdu Sdn Bhd 
Lot 193, Jln Sg. Pinang, 
10150 George Town, Pulau Pinang.
 Tel : 04-282 8666 
 Tel : 04-282 6893/281 7893

PENANG

1. Millenium Star Auto Sdn Bhd
No. 538, Jln Tuanku Antah, 
70100 Seremban, Negeri Sembilan.
 Tel :  06-851 3998/764 9988
 Tel:  06-761 6828

NEGERI SEMBILAN

TERENGGANU

1. KT Automobile Centre Sdn Bhd
Lot 1648 GM 2599 Pengadang Akar, 
Jln Sultan Omar, 20300 Kuala 
Terengganu, Terengganu.
 Tel : 09-631 3535/6464

2. Regency Auto Parts & 
Services Sdn Bhd
Lot 7-8, Kaw, Perindustrian 
Chendering, 21080 Kuala 
Terengganu, Terengganu.
 Tel : 09-616 1650

PERAK

1. Prima Merdu Sdn Bhd
Lot 5818, Jln Simpang, 34700 
Taiping, Perak.
  Tel : 05-847 8282

2. Premacy Concept Auto Sdn Bhd
Lot 1704, Jln Changkat Jong,
36000 Teluk Intan, Perak.
  Tel : 05-621 8535

3. Chin 3S Centre Sdn Bhd
61-65, Jerma Complex, Jln Sultan 
Azlan Shah Utara, Tmn Ipoh 
Selatan, 31400 Ipoh, Perak.
 Tel : 05-548 6666

4. Chin 3S Centre Sdn Bhd
14 & 14A, Jln Kuala Kangsar, 
Tmn Wing Onn, 30010 Ipoh, Perak. 
 Tel : 05-506 8998

5. Intensive Dynasty (M) Sdn Bhd
Lot 8132, Lumut Kiri, Mukim Lumut, 
32040 Seri Manjung, Perak.
 Tel : 018-309 7881

6. Ling & Son Service Centre
Lot 15583, Lumut Port Industrial 
Park, Jln Besar Kg. Acheh, 
32000 Sitiawan, Perak.
 Tel : 05-691 0325

7. Chin Car Centre (Ipoh) Sdn Bhd
No. 11, Jln Ng Song Teik, Kaw. 
Perindustrian Jelapang, 
(First Garden) 30100 Ipoh, Perak.
 Tel : 05-526 2206/0255

PAHANG

1. Sri Semantan Auto Sdn Bhd
Lot 32, Jln Tan Sri Yahya, 
28000 Temerloh, Pahang.
 Tel : 09-296 3288
 Tel : 09-296 7288

2. C.M. Chok Brother Auto Sdn Bhd
A557, Jln Pdg. Lalang, 
25050 Kuantan, Pahang.
  Tel: 09-517 7218

3. Pantai Auto Credit Sdn Bhd
Lot 16605, Kaw. Perindustrian Bt. 3, 
Jln Gambang, 25150 Kuantan, Pahang. 
 Tel : 09-516 4799/4802/5803

KELANTAN

1. Impianjaya Otomobil Sdn Bhd
Lot 3127, Bt. 4, Jln Kuala Krai, 
15050, Kota Bharu, Kelantan.
 Tel: 09-748 1333/8833
 Tel: 09-748 6136

2. P A Auto House Sdn Bhd
Lot 1483, Jln Long Yunus, 
15200 Kota Bharu, Kelantan.
 Tel : 09-747 5804

3. P A Car Services
Lot 3359, Jln Hospital, 
15200, Kota. Bharu, Kelantan.
 Tel : 09-741 3899 

SABAH & SARAWAK

1.Labuan Utama Holding Sdn Bhd 
2km, Jln Tun Mustapha Labuan, 
87020 Labuan, Wilayah Persekutuan.
 Tel : 087-412 282/419 282
 Tel : 087-415 522

2. Terajasa Automobile Sdn Bhd
Blk B, B-23G & 24G, Bdr Maju, Mile 11/2, 
Jln Utara, 90000 Sandakan, Sabah.
 Tel: 089-229 988/227 070

3. Terajasa Automobile Sdn Bhd
Lot 188, Lrg Sedco 7, Sedco Light 
Industrial Estate, Bt. 3, Jln Labuk, PO 
Box 2838, 90731 Sandakan, Sabah.
 Tel : 089-222 555/222 324

4. Maxspeed Automart Sdn Bhd
Maxspeed Mazda Building, Bltn 
Sigah, Donggongon, Jln Penampang, 
Penampang, 88300 KK, Sabah.
 Tel: 082-729 696
 Tel: 082-728 585

5. Syarikat Fong Seng 
(Tawau) Sdn Bhd
TB 2830, Mile 1, Jln Kuhara, 
91000 Tawau, Sabah.
 Tel: 089-770 168 

6. Zeal Speed
TB 2830 KM2, Jalan Kuhura, 91000 
Tawau, Sabah.
 Tel: 089-778 701

7. J&L Auto Mobile Sdn Bhd
The Wharf, Ground Floor,
Lot 2188, Block 9, MCLD,
98000 Miri, Sarawak.
  Tel: 085-439 888

8. Rhino Automart Sdn Bhd
No. 8, Jln Tun Jugah, 
93350 Kuching, Sarawak.
  Tel: 082-571 222

9. Maxspeed Automart Sdn Bhd 
(Kuching)
Lot 5, Hakka Avenue Estate Mile 5,
Jln Penrissen, 93250 Kuching, Sarawak.
 Tel : 082-454 107
 Tel: 082-575 068

10. Maxspeed Automart Sdn Bhd
(Sibu)-Sale Showroom
No. 68A, Jln Lanang,
96000 Sibu, Sarawak.
 Tel : 084-321 699

11. Maxspeed Automart Sdn Bhd
No. 77A-C, Jln Lanang,
96000 Sibu, Sarawak.
 Tel : 084-328 124

JOHOR

1. Rias Auto
49, 51 & 53, Jln Masai Jaya 1, 
Plentong, 81750 JB, Johor.
 Tel: 07-357 0502   
 Tel : 07-357 7502

2.Azam Motors Sdn Bhd
Lot 103394 (PTD 147001), Jln Permas 
7, (Off Jln Permas Utara), Bdr Baru 
Permas Jaya, 81750 JB, Johor. 
 Tel : 07-387 1 188   
 Tel: 07-387 9988

3. Carview Auto Sdn Bhd
No. 9 & 11, Jln Murni 11,
83000 Batu Pahat, Johor.
 Tel : 07-435 1199

4. Gain Prosper Auto Sdn Bhd
No. 1, Tmn Perniagaan Kenanga, Jln 
Bakri, 84000 Muar, Johor.
  Tel: 010-786 6700/788 6700

5. Asia Automaz Sdn Bhd
No. 50, Jln Besar, Kluang, 86000, Johor.
 Tel: 07-773 5555

6. Pusat Service BRS
No. 36, Jln Rotan Cucur, Tmn Sri 
Jaya, 83000, Bt. Pahat, Johor.
 Tel: 07-434 4695

7. Wanly Auto Service
No 61, Jln Besar, Kluang, 86000, Johor.
 Tel: 07-776 8915

8. Sin Heap Seng Auto
No. 72, Jln Chia Chin Koon, 
85000 Segamat, Johor.
 Tel: 07-932 5115

9. Azam Motors Sdn Bhd (Skudai)
155, Jln Sutera Tanjung 8/2, Tmn 
Sutera Utama, 81300 Skudai Johor. 
 Tel : 07-556 6090

10. Azam Motors Sdn Bhd (Kulai)
Indahpura Car City, No. 1156, Jln 
Kasturi 36/41, Tmn Indahpura, 
81000 Kulaijaya Johor. 
 Tel : 07-663 7112

11. Azam Motors Sdn Bhd (B&P)
No. 21, Jln Satria 1, Tmn Tan Sri 
Yaacob, 81300 Skudai Johor. 
 Tel : 07-512 555

12. Azam Motors Sdn Bhd (Sales)
No. 7, Jln Permas 9/14, Bdr Baru 
Permas Jaya, 81750 Masai, Johor. 
 Tel : 07-382 3532

KEDAH

1. Soncin Automobile Sdn Bhd
Lot 37, Bt. 40, Pdg. Temusu, 
Sg. Pasir, 08000 Sg. Petani, Kedah.
 Tel : 04-431 9692   
 Tel: 04-431 1470

2. Adk Roda Sdn Bhd
No. 62, Lbhry. Sul. Abdul Halim, 
05400 Alor Setar, Kedah.
  Tel: 04-772 2726

3. Autolim Brothers Sdn Bhd
A144, Jln 3, Kawasan Perusahaan 
Miel Sungai Lalang, 
08000 Sg. Petani, Kedah.
 Tel: 04-4404 593

4. Mega Maz Auto Sdn Bhd
Lot 921, Sg. Menghulu, Mukim Kuah, 
07000 Langkawi, Kedah.
 Tel: 04-966 3387

5. Prima Merdu Sdn Bhd
Blk. 1, 1st Flr, No. 8, Crystal Point ll,
Jln Tun Dr Awang, 11900 Bayan 
Lepas, Pulau Pinang.
 Tel : 04-640 9999

6. Teckland Motors Sdn Bhd
(Light Commercial Dealer )
No. 1635, Jln Besar Air Lintas,
14300 Nibong Tebal,
SPS Pulau Pinang.
 Tel : 04-593 0129/0130

5. Lee Cheng Enterprise
Lot 29, Kaw. MIEL, Phase 2, Bakara 
Arang, 08000 Sg. Petani, Kedah.
 Tel : 04-421 3829



1. Bermaz Motor Trading Sdn Bhd 
(PJ)
Lot 9, Jln 219, Federal Highway, 
46100 PJ, Selangor.
 Tel: 03-7661 8888
 Tel: 03-7661 8868

2. Bermaz Motor Trading Sdn Bhd 
(Ampang)
No. 214, Jln Ampang, 50450 KL.
  Tel : 03-2161 1399 

3. Bermaz Motor Trading Sdn Bhd 
(Shah Alam)
Lot 765, Jln Pdg. Jawa, Sek 16, 
40200 Shah Alam, Selangor.
 Tel: 03-5518 0590
 Tel: 03-5518 0594

4. Bermaz Motor Trading Sdn Bhd  
(Glenmarie)
No. 7, Jln Pelukis U1/46, 
Temasya Industrial Park, Sek U1, 
40150 Shah Alam, Selangor.
 Tel: 03-7627 8888
 Tel: 03-7627 3288

5. Bermaz Motor Trading Sdn Bhd 
(Seri Kembangan)
Lot 15, Jln Equine 10, Tmn Equine Park, 
43300 Seri Kembangan, Selangor.
 Tel : 03-8959 3336
 Tel : 03-8938 9128

6. Bermaz Motor Trading Sdn Bhd
(Glenmarie)
No. 14, Jln Pelukis U1/46, 
Temasya Industrial Park, Sek U1, 
40150 Shah Alam, Selangor.
 Tel: 03-5888 8080

7. Bermaz Motor Trading Sdn Bhd 
(Setia Alam)
No.22 Jln Setia Dagang U13/AK, 
Setia Alam, 40170 Shah Alam, Selangor.
 Tel : 03-3359 0040

8. Bermaz Motor Trading Sdn Bhd 
(Old Klang Road)
Lot 40, Bt. 3, Jln Klang Lama, 
Jln Tasik, Sek 99, 58100 KL.
 Tel : 03-7972 1534

9. Bermaz Motor Trading Sdn Bhd
(Kajang)
Lot 655, Bt. 11 3/4, Jln Cheras, 
Bkt Dukung, 43300 Kajang, Selangor. 
 Tel: 03-8730 1309

10. Prima Merdu Sdn Bhd 
(Kajang)
Lot 1872, Blk. C/D, Jln Semenyih, 
43300 Kajang, Selangor. 
 Tel: 03-8737 5563
 Tel: 03-8873 8221

11. Prima Merdu Sdn Bhd 
(Puchong)
Lot 2-G-1, Menara 2 @ PFCC 
Jln Puteri 1/2, Bdr Puteri, 
47100 Puchong, Selangor.
 Tel: 03-8063 7888

12. Prima Merdu Sdn Bhd
(Shah Alam)
Lot 58-68, Jln Sg. Rasau, E32/E, 
Berjaya Park, Sek 32, 
40460 Shah Alam, Selangor.
 Tel : 03-5888 9555

13. Prima Merdu Sdn Bhd 
(Anshin Pre Owned)
No. 38 & 40, Jln U1/F Accentra 
Glemeria, 40150 Shah Alam, Selangor.
 Tel: 03-5569 8080

14. Dunia Prestasi Auto Sdn Bhd
(Shah Alam)
Lot 59-67, Jln Sg Rasau, F32/F, 
Berjaya Park, Sek 32, 
40460 Shah Alam, Selangor. 
 Tel: 03-5131 8908/8990

15. SMG Auto Sdn Bhd (KL)
No. 16 & 17, Jln Usahawan 5,
Off Jln Genting Klang, 53100 KL.
 Tel: 03-4011 6666
 Tel: 03-4011 6688

16. Lunaseca Motor Sdn Bhd
(Sg Buloh)
Lot 27 & 28, Jln Lgsb 1/2, Pusat 
Komersial Lgsb, Off Jln Hospital, 
47000 Sg Buloh, Selangor.
  Tel: 03-6151 8899

17. Ahura Motosport Sdn Bhd (Banting)
No. A-G-3 & A-G-5, Tgkt Bawah,
Jln Seri Pekan Medan Seri Pekan, 
42700 Banting, Selangor.
 Tel : 03-3181 7833

18. Syarikat Sin Guan Huat Motor 
(Klang)
No. G32A, Jln Bendahara 1a, Off Jln 
Kapar, 45000 Kuala Selangor, Selangor.
 Tel: 03-3281 2899

19. Auto Tulin Sdn Bhd (Kepong)
Lot 56022, Jln Metro Perdana Timur 3, 
Kepong Entrepreneurs Park, Batu 7, 
Jln Kepong, 52100 KL.
  Tel: 03-6250 0089/0357

20. Menang Nusantara Auto Sdn Bhd
(Sg Besi)
Lot 4, Jln Sg Besi, 57100 KL. 
 Tel: 03-9221 2993
 Tel: 03-9221 8993

21. Excelcar Sdn Bhd (Sri Damansara)
No. 1, Jln Damar SD 15/1, 
Bandar Sri Damansara, 52200 KL.
  Tel: 03-6274 3900

22. Premacy Concept Auto Sdn Bhd
(Klang)
No. 35 & 37, Jln Kasuarina 2/KS 7,
Botanic Capital, 41200 Klang, Selangor.
 Tel : 03-3325 1351

23. Premacy Concept Auto Sdn Bhd
(Klang)
No. 54, Jln Kasuarina 12/KS 7,
Botanic Capital, 41200 Klang, Selangor.
 Tel : 03-3325 1325

24. Thrive Glory Sdn Bhd (Cheras) 
D1-12-12A-G, Jln Dutamas 1, 
Dutamas Commercial Square, 
43200 Cheras Selatan, KL.
 Tel :  03-9082 7955

25. Thrive Glory Services Sdn Bhd
(Seri Kembangan) 
Lot 2-3, G Flr, Jln SR1/9M, Sek 9,
Tmn Serdang Raya, 
43300 Seri Kembangan Selangor.
 Tel :  03-8945 0388

26. Victorange Sdn Bhd (Bangi)
49-50, Seri Bangi, Jln 8/35, Sek. 8,
Bdr Baru Bangi, 43650 Bangi, Selangor.
 Tel : 03-8926 9999

27. Victorange Sdn Bhd (Bangi)
No. 4, Jln P16, Tmn Industri Selaman, Sek 10, 
Bdr Baru Bangi, 43650 Bangi, Selangor.
 Tel : 03-8926 6666

28. MB Motorsports Sdn Bhd (Jln Ipoh)
No. 40 & 42, Jln Sri Utara 1, 
Sri Utara Off Jln Ipoh, 68100, KL.
 Tel : 03-6259 0988

29. MB Motorsports Sdn Bhd
No. 17, Jln Perindustrian Bt Caves 1/6, 
Tmn Perindustrian Bt. Caves,
68100 Bt Caves, Selangor.
 Tel: 03-6185 9988

30. Hasrat Menang Sdn Bhd (TTDI)
6-6-0, Sinaran TTDI, Jln Tun Mohd 
Fuad 3, TTDI, 60000 KL.
 Tel : 03-7733 3966

31. SFY Motortrade Sdn Bhd
(Batu Caves)
No. 3A & 5, Jln Prima SG1, Tmn Sri 
Gombak, 68100 Bt. Caves, Selangor.
 Tel : 03-6187 2772  

32. Rebcomaz Auto Sdn Bhd
(Setia Alam)
No. 22 & 22A, Jln Setia Dagang 
U13/AK, Setia Alam, 
40170 Shah Alam, Selangor.
 Tel : 03-3362 3822 

33. Superior Prestige Motor Sdn Bhd
(Kajang)
Lot 655, Batu 11 3/4, Jln Cheras, 
Bkt Dukung, 43000 Kajang, Selangor.
 Tel : 03-8741 3001

34. Act-Chievers Sdn Bhd (Cheras)
No. 1, Jln Midah Timor, Tmn Midah, 
Cheras, 56000 KL.
 Tel : 03-9130 2266

35. Act-Chievers Sdn Bhd (Cheras)
No. 8 & 10, Medan Midah,Tmn Midah, 
56000 Cheras, KL.
 Tel : 03-9134 5522

36. Act-Chievers Sdn Bhd (Ampang)
No. 41, Jln Ulu Klang, Ukay Heights 1, 
68000 Ampang, Selangor.
 Tel: 03-4266 9122
 Tel: 03-4266 4899

37. ProvinceGrowth Sdn Bhd 
(Old Klang Road)
Lot 199, 3 1/2 Miles, Jln Klang 
Lama, 58100 KL.
 Tel : 03-7981 3192

38. ProvinceGrowth Sdn Bhd 
(Old Klang Road)
No. 44, Jln Rajawali 3, Bandar 
Puchong, 47170 Selangor.
 Tel : 03-8079 1448/3798 

39. Persada Auto Sdn Bhd 
(Puchong)
No. 8, Jln TPKK 2/2, 
Taman Perindustrian Kinrara,
Sek 2, 47180 Puchong, Selangor.
 Tel: 03-8075 0812
 Tel: 03-8075 0813

40. Persada Auto Sdn Bhd
No. 8-1 & 10-1, Jln PJU 5/8, Dtr Sunway, 
Kota D’sara, 47810 PJ, Selangor. 
 Tel: 03-6142 1662/1663

41. City Ruby Sdn Bhd
(Sri Hartamas) Satelite Showroom
4 & 6, Plaza Crystal Ville Phase ll, 
Jln 22B/70A, Desa Sri Hartamas, 
50480 KL. 
 Tel: 03-6201 8889

42. City Ruby Sdn Bhd (Cheras)
40-G, Jln Pandan Indah, 4/6A 
Pandan Indah, 55100 KL.
 Tel: 03-4294 8803

43. City Ruby Sdn Bhd (Sunway)
No. 36 & 38, Jln PJS 8/2,
Mentari Plaza, Bdr Sunway,
46150 Petaling Jaya, Selangor.
 Tel : 03-5635 9577

44. City Ruby Sdn Bhd 
(Tmn Megah)
No. 116, Jln SS24/2, Tmn Megah, 
47301 PJ, Selangor.
 Tel : 03-7804 2001

45. Kim Ban Huat Auto Company
(Banting)
Lot 1, Jln Bunga Pekan, 
42700 Banting, Selangor.
 Tel : 03-3187 2717/2515

46. Kluster Motors Sdn Bhd
(Seri Kembangan)
No. 6, Jln Serdang Raya, 
43300 Seri Kembangan, Selangor. 
 Tel : 03-8938 2728/2729

47. Carrex Motorsports Sdn Bhd
(Rawang)
19 & 21, Jln Bdr Rawang 11, Pusat
Bdr Rawang, 48000 Rawang, Selangor.
 Tel : 03-6094 4334/4554

SELANGOR & WILAYAH PERSEKUTUAN

MELAKA

1. Deluxe Revenue Sdn Bhd 
No. 9, Jln Abadi 1, Tmn Malim Jaya, 
75250 Hang Tuah Jaya, Melaka.
 Tel : 06-336 5533
 Tel :  06-336 5531

1. Bermaz Motor Trading Sdn Bhd 
7333, Jln Kg. Gajah, Mukim 14, 
12300 Butterworth, Pulau Pinang.
  Tel: 04-314 0908

2. Bermaz Motor Trading Sdn Bhd 
52, 52-A, Jln Sg. Tiram 7, 
11900 Bayan Lepas, Pulau Pinang.
  Tel: 04-637 0909/0045

Bermaz Motor Trading Sdn Bhd
(Jelutong Branch) 
180A, Jln Jelutong,
11600 Georgetown, Pulau Pinang.
  Tel: 04-282 8666

3. Prima Merdu Sdn Bhd
1685-A, Jln Perusahan Highway 
Autocity, 13600 Perai, Pulau Pinang.
  Tel : 04-501 8788

4. Prima Merdu Sdn Bhd 
Lot 193, Jln Sg. Pinang, 
10150 George Town, Pulau Pinang.
 Tel : 04-282 8666 
 Tel : 04-282 6893/281 7893

PENANG

1. Millenium Star Auto Sdn Bhd
No. 538, Jln Tuanku Antah, 
70100 Seremban, Negeri Sembilan.
 Tel :  06-851 3998/764 9988
 Tel:  06-761 6828

NEGERI SEMBILAN

TERENGGANU

1. KT Automobile Centre Sdn Bhd
Lot 1648 GM 2599 Pengadang Akar, 
Jln Sultan Omar, 20300 Kuala 
Terengganu, Terengganu.
 Tel : 09-631 3535/6464

2. Regency Auto Parts & 
Services Sdn Bhd
Lot 7-8, Kaw, Perindustrian 
Chendering, 21080 Kuala 
Terengganu, Terengganu.
 Tel : 09-616 1650

PERAK

1. Prima Merdu Sdn Bhd
Lot 5818, Jln Simpang, 34700 
Taiping, Perak.
  Tel : 05-847 8282

2. Premacy Concept Auto Sdn Bhd
Lot 1704, Jln Changkat Jong,
36000 Teluk Intan, Perak.
  Tel : 05-621 8535

3. Chin 3S Centre Sdn Bhd
61-65, Jerma Complex, Jln Sultan 
Azlan Shah Utara, Tmn Ipoh 
Selatan, 31400 Ipoh, Perak.
 Tel : 05-548 6666

4. Chin 3S Centre Sdn Bhd
14 & 14A, Jln Kuala Kangsar, 
Tmn Wing Onn, 30010 Ipoh, Perak. 
 Tel : 05-506 8998

5. Intensive Dynasty (M) Sdn Bhd
Lot 8132, Lumut Kiri, Mukim Lumut, 
32040 Seri Manjung, Perak.
 Tel : 018-309 7881

6. Ling & Son Service Centre
Lot 15583, Lumut Port Industrial 
Park, Jln Besar Kg. Acheh, 
32000 Sitiawan, Perak.
 Tel : 05-691 0325

7. Chin Car Centre (Ipoh) Sdn Bhd
No. 11, Jln Ng Song Teik, Kaw. 
Perindustrian Jelapang, 
(First Garden) 30100 Ipoh, Perak.
 Tel : 05-526 2206/0255

PAHANG

1. Sri Semantan Auto Sdn Bhd
Lot 32, Jln Tan Sri Yahya, 
28000 Temerloh, Pahang.
 Tel : 09-296 3288
 Tel : 09-296 7288

2. C.M. Chok Brother Auto Sdn Bhd
A557, Jln Pdg. Lalang, 
25050 Kuantan, Pahang.
  Tel: 09-517 7218

3. Pantai Auto Credit Sdn Bhd
Lot 16605, Kaw. Perindustrian Bt. 3, 
Jln Gambang, 25150 Kuantan, Pahang. 
 Tel : 09-516 4799/4802/5803

KELANTAN

1. Impianjaya Otomobil Sdn Bhd
Lot 3127, Bt. 4, Jln Kuala Krai, 
15050, Kota Bharu, Kelantan.
 Tel: 09-748 1333/8833
 Tel: 09-748 6136

2. P A Auto House Sdn Bhd
Lot 1483, Jln Long Yunus, 
15200 Kota Bharu, Kelantan.
 Tel : 09-747 5804

3. P A Car Services
Lot 3359, Jln Hospital, 
15200, Kota. Bharu, Kelantan.
 Tel : 09-741 3899 

SABAH & SARAWAK

1.Labuan Utama Holding Sdn Bhd 
2km, Jln Tun Mustapha Labuan, 
87020 Labuan, Wilayah Persekutuan.
 Tel : 087-412 282/419 282
 Tel : 087-415 522

2. Terajasa Automobile Sdn Bhd
Blk B, B-23G & 24G, Bdr Maju, Mile 11/2, 
Jln Utara, 90000 Sandakan, Sabah.
 Tel: 089-229 988/227 070

3. Terajasa Automobile Sdn Bhd
Lot 188, Lrg Sedco 7, Sedco Light 
Industrial Estate, Bt. 3, Jln Labuk, PO 
Box 2838, 90731 Sandakan, Sabah.
 Tel : 089-222 555/222 324

4. Maxspeed Automart Sdn Bhd
Maxspeed Mazda Building, Bltn 
Sigah, Donggongon, Jln Penampang, 
Penampang, 88300 KK, Sabah.
 Tel: 082-729 696
 Tel: 082-728 585

5. Syarikat Fong Seng 
(Tawau) Sdn Bhd
TB 2830, Mile 1, Jln Kuhara, 
91000 Tawau, Sabah.
 Tel: 089-770 168 

6. Zeal Speed
TB 2830 KM2, Jalan Kuhura, 91000 
Tawau, Sabah.
 Tel: 089-778 701

7. J&L Auto Mobile Sdn Bhd
The Wharf, Ground Floor,
Lot 2188, Block 9, MCLD,
98000 Miri, Sarawak.
  Tel: 085-439 888

8. Rhino Automart Sdn Bhd
No. 8, Jln Tun Jugah, 
93350 Kuching, Sarawak.
  Tel: 082-571 222

9. Maxspeed Automart Sdn Bhd 
(Kuching)
Lot 5, Hakka Avenue Estate Mile 5,
Jln Penrissen, 93250 Kuching, Sarawak.
 Tel : 082-454 107
 Tel: 082-575 068

10. Maxspeed Automart Sdn Bhd
(Sibu)-Sale Showroom
No. 68A, Jln Lanang,
96000 Sibu, Sarawak.
 Tel : 084-321 699

11. Maxspeed Automart Sdn Bhd
No. 77A-C, Jln Lanang,
96000 Sibu, Sarawak.
 Tel : 084-328 124

JOHOR

1. Rias Auto
49, 51 & 53, Jln Masai Jaya 1, 
Plentong, 81750 JB, Johor.
 Tel: 07-357 0502   
 Tel : 07-357 7502

2.Azam Motors Sdn Bhd
Lot 103394 (PTD 147001), Jln Permas 
7, (Off Jln Permas Utara), Bdr Baru 
Permas Jaya, 81750 JB, Johor. 
 Tel : 07-387 1 188   
 Tel: 07-387 9988

3. Carview Auto Sdn Bhd
No. 9 & 11, Jln Murni 11,
83000 Batu Pahat, Johor.
 Tel : 07-435 1199

4. Gain Prosper Auto Sdn Bhd
No. 1, Tmn Perniagaan Kenanga, Jln 
Bakri, 84000 Muar, Johor.
  Tel: 010-786 6700/788 6700

5. Asia Automaz Sdn Bhd
No. 50, Jln Besar, Kluang, 86000, Johor.
 Tel: 07-773 5555

6. Pusat Service BRS
No. 36, Jln Rotan Cucur, Tmn Sri 
Jaya, 83000, Bt. Pahat, Johor.
 Tel: 07-434 4695

7. Wanly Auto Service
No 61, Jln Besar, Kluang, 86000, Johor.
 Tel: 07-776 8915

8. Sin Heap Seng Auto
No. 72, Jln Chia Chin Koon, 
85000 Segamat, Johor.
 Tel: 07-932 5115

9. Azam Motors Sdn Bhd (Skudai)
155, Jln Sutera Tanjung 8/2, Tmn 
Sutera Utama, 81300 Skudai Johor. 
 Tel : 07-556 6090

10. Azam Motors Sdn Bhd (Kulai)
Indahpura Car City, No. 1156, Jln 
Kasturi 36/41, Tmn Indahpura, 
81000 Kulaijaya Johor. 
 Tel : 07-663 7112

11. Azam Motors Sdn Bhd (B&P)
No. 21, Jln Satria 1, Tmn Tan Sri 
Yaacob, 81300 Skudai Johor. 
 Tel : 07-512 555

12. Azam Motors Sdn Bhd (Sales)
No. 7, Jln Permas 9/14, Bdr Baru 
Permas Jaya, 81750 Masai, Johor. 
 Tel : 07-382 3532

KEDAH

1. Soncin Automobile Sdn Bhd
Lot 37, Bt. 40, Pdg. Temusu, 
Sg. Pasir, 08000 Sg. Petani, Kedah.
 Tel : 04-431 9692   
 Tel: 04-431 1470

2. Adk Roda Sdn Bhd
No. 62, Lbhry. Sul. Abdul Halim, 
05400 Alor Setar, Kedah.
  Tel: 04-772 2726

3. Autolim Brothers Sdn Bhd
A144, Jln 3, Kawasan Perusahaan 
Miel Sungai Lalang, 
08000 Sg. Petani, Kedah.
 Tel: 04-4404 593

4. Mega Maz Auto Sdn Bhd
Lot 921, Sg. Menghulu, Mukim Kuah, 
07000 Langkawi, Kedah.
 Tel: 04-966 3387

5. Prima Merdu Sdn Bhd
Blk. 1, 1st Flr, No. 8, Crystal Point ll,
Jln Tun Dr Awang, 11900 Bayan 
Lepas, Pulau Pinang.
 Tel : 04-640 9999

6. Teckland Motors Sdn Bhd
(Light Commercial Dealer )
No. 1635, Jln Besar Air Lintas,
14300 Nibong Tebal,
SPS Pulau Pinang.
 Tel : 04-593 0129/0130

5. Lee Cheng Enterprise
Lot 29, Kaw. MIEL, Phase 2, Bakara 
Arang, 08000 Sg. Petani, Kedah.
 Tel : 04-421 3829



* 5 years manufacturer warranty, or first 100,000km whichever comes first. 3 years free scheduled maintenance, or first 60,000km whichever comes first. Terms & conditions apply. Actual vehicle may vary from images shown.

THE 7-SEATER SUV

M{zd{ CX-9
LU X U RY  A N D  P R AC T I C A L I T Y  CO M E  TO G E T H E R


